
Contact: Jory Des Jardins, Co-Founder   ●    Cell: 415.786.6126    ●    Email: jory@blogher.org

Greetings! 

I’m writing to invite you to join BlogHer as a sponsor for our 
2006 conference for women bloggers.

Our fi rst conference, BlogHer ‘05, was a sold-out success. 
Thanks to the opportunity made possible by our incredible 
sponsor partnerships, more than 300 women and men 
participated in a sold-out, one-day conference in the San 
Francisco Bay Area. 

In a post-conference survey, BlogHer attendees asked 
for a second, bigger conference in 2006. Now we are 
galvanizing support from the technology sector and the 
traditional online and social-media fi elds to sponsor 
BlogHer ‘06 – a two-day conference to be held in Silicon 
Valley in the summer of 2006.

Attached you’ll fi nd:  

• Page 2: BlogHer ’05 – a recap, including survey  
 results and testimonials
• Pages 3-4: BlogHer ’06 – details and sponsor  
 information
• Page 5: BlogHer ’06 – pricing

Best regards, 

Jory Des Jardins
Co-Founder, BlogHer
Head of Strategic Alliances and Partnerships
jory@blogher.org
o: 510-655-6905
m: 415-786-6126

“It was amazing! The best conference/event I’ve ever been and... I’ve been to many!”
--BlogHer ‘05 Attendee           

BLOGHER ’06
 
•  SF Bay Area 
•  Summer 2006 
• Theme: “How is your blog 
changing the world?” 
• Est. 750 attendees 
(including press & vendors) 
• Two full days

BLOGHER ’05 
RECAP
 
•  July 30, 2005, Silicon Valley 
•   Theme: “Where are the 
women bloggers?” 
•  30+ sessions 
•  Sold-out: 300 attendees 
•  Sold-out: Friday dinner 
(150+) 
• Sold-out: Saturday cocktail 
party (300+) 
•  15 sponsors, including 
Google, Law.com, Omidyar, 
Yahoo! 
•  12 media sponsors 
•  3 vendors 
•  20 media attended, including 
CNN, NBC’s Today Show, LA 
Times, SF Chronicle 
•  In-depth post-conference 
survey results available

Conference ’06 Sponsor Kit
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BlogHer Conference ’05: The Recap

Satisfaction level:

 • 93% reported 
that they were “very 
satisfi ed” or “satisfi ed” 
with the conference 
(54% were “very 
satisfi ed” )

 • 99% said “BlogHer 
fulfi lled its mission 
of creating greater 
community, education 
and  exposure for 
women bloggers”

BlogHer ’05 attendees ask for BlogHer ’06

PRESS COVERAGE

•  The Today Show
•  MSNBC
•  CNN
•  San Francisco Chronicle
•  Fast Company
•  KRON/Channel 4
•  Boing Boing
•  Micropersuasion
•  PressThink

MEDIA IN ATTENDANCE  

•  CNN
•  NBC’s The TODAY Show
•  Los Angeles Times
•  The Washington Monthly 
•  O’Reilly Media
•  ZDNet
•  SFgate

•  KNTV/NBC 
•  KRON/Channel 4
•  PressThink
•  AlterNet
•  Podtech.net
•  SFist

Reviews by BlogHer ’05 Attendees

• “It was an awesome conference. I attend a 
lot of corporate, business and tech conferences 
dominated by men. This was refreshing, collaborative, 
heartwarming and just so damn educational!”

• “This event far surpassed my expectations. I am still 
amazed at how much encouragement I received and 
how inspired I was by the exceptional women I met.”

• “I wish I had been able to go to the dinners--maybe 
next time a lunch that allows people to mingle.” 

• “The discussions that were taking place formally 
and informally were fantastic. In the formal groups it 
felt like there wasn’t enough time to really delve into 
the issues or topics at hand and that we’d really only 
just scratched the surface by the time the session 
was done.   So really my only issue is, I want MORE 
BlogHer ;).”

• “It was amazing! The best conference/event I’ve ever 
been and... I’ve been to many!”

•  “…It was exciting and very affi rming. I would 
encourage you to close the east-west gap however. As 
some of the most infamous bloggers in the media elite 
are east-coast-based women.”
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BlogHer attendees responded with overwhelming enthusiasm to a post-event survey we conducted In 
August, 2005. Of the 300 attendees, 116 responded to a lengthy survey.

To read the entire BlogHer ’05 Survey 
Results report, please visit:
http://surfette.typepad.com/blogh-
er/2005/10/blogher_05_surv.html#1
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BlogHer Conference ’06: The Overview

BASIC FACTS

Ann Althouse: Law Professor, 
University of Wisconsin; Althouse

LaShawn Barber: Political 
columnist, LaShawn Barber’s 
Corner

Renee Blodgett: Founder, 
Blodgett Communications, Down 
the Avenue

danah boyd: Yahoo! Research, 
School of Information, U-C 
Berkeley; apophenia

Grace Davis: Activist Mommy 
Blogger; I Am Dr. Laura’s Worst 
Nightmare

Marian Douglas: Global Activist; 
Marian’s Blog

Mary Hodder: CEO, Bloqx; 
Napsterization

Liz Lawley: Associate Professor, 
Information Technology 
and Director, Lab for Social 
Computing, Rochester Institute 
of Technology; mamamusings, 
many-to-many

Charlene Li: Principal Analyst, 
Devices, Media, & Marketing, 
Forrester Research; Charlene 
Li’s Blog

Susan Mernit: Principal and 
Founder, 5ive Group, Susan 
Mernit’s Blog

Chris Nolan: Journalist and 
Founder, Spot-On

Sylvia Paull: PR Consultant, 
Founder and Director, Gracenet, 
Cybersalon; Berkeley Blog

Lisa Poulson: Managing 
Director, Technology, Burson-
Marsteller

Liza Sabater: Writer, Freelance 
Journalist, Culturekitchen, 
BlogSheroes

(Continued on next page)

In 2006, the BlogHer organization will reprise its 
conference and expand its online services. Our goal is 
to further our mission: Creating opportunity for all kinds 
of women bloggers to pursue exposure, education and 
community. Here’s how:

BlogHer Conference 2006—
Details and Sponsorship Information

• July 28-29, 2006; Bay Area
• Expected Attendance: 750 
• Theme: How is your blog changing the world?
• Two-day conference: 

Day 1 will be dedicated to classroom style, 
instructional sessions (in response to feedback for 
more dedicated courses of this nature); 

 Day 2 will be dedicated to discussions 
• Programming process beginning in December, 2005 to         
    determine general sessions, networking sessions, topic   
    sessions, and attendee-led sessions
• Social events requested by BlogHers, including evening  
   events both nights of the conference 
• Modest fee to be determined (BlogHer ‘05 fee was $99)
• Conference coverage by assigned live bloggers, IRC   
   chat, & podcast
• Some sessions, breakfasts, lunches, breaks, cocktail         
   party, offsite evening events, conference materials, 
   wireless, expanded vendor demo court, and 
   BlogHerships will be available for sponsorship

BlogHer Conference ’06 
Advisory Board
In alphabetical order
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BlogHer Conference ’06: The Overview

SPONSOR PRICING

See Sponsorship Grid on next page for full list of 
featured sponsorships.

Platinum (limit 2): This is the most comprehensive sponsor-
ship and includes both onsite benefi ts and ongoing exposure via the 
BlogHer Web site. (See Sponsorship grid to see full benefi t pack-
age). A platinum sponsorship encompasses any combination of 
benefi ts (e.g. session branding, Wi-Fi, lunch keynote).

Gold (limit 2): Comprehensive coverage at the BlogHer Confer-
ence and online. (See Sponsorship grid to see full benefi t package) 

Premiere (limit 5-7): More focused on specifi c conference 
content. These sponsorships are structured to cover room, A/V and 
speaker costs for individual sessions, ensuring the strongest pos-
sible presentations and learning/discussion environments. Session 
sponsors do not present in the sessions but will be recognized via 
signage, session podcasts and videocasts, on the sponsor Web 
page, and in conference learning materials. 

Foundation (Unlimited): Designed for sponsoring individual 
attendees. Sponsors may fund an unlimited amount of participants 
and will receive branding recognition, as specifi ed in the Sponsor-
ship grid.

Exhibitor Opportunity (limit 7-10): Designed for vendors 
who want to present in the conference common area throughout 
the course of the day. Set-up and other presentation costs are not 
included in the sponsorship fee.

Featured Sponsor: For sponsors who wish to fund targeted 
events, functions, or marketing peripherals at the conference, such 
as breakfast, afternoon coffee break, wifi , or tote bag stuffers. Other 
events packaged with Platinum and Gold sponsorships may also 
become available. 

Laura Scott: President, 
PingVision; PingVision Blog

Jeaneane Sessum: Marketing 
Consultant, Allied

Nichelle Stephens: Co-
producer, BrownBloggers.com, 
Nichelle Newsletter

Halley Suitt: Writer, Halley’s 
Comment

Marnie Webb: Director of 
CompuMentor’s TechCommons, 
ext337

Nancy White: Community 
expert, Consultant, Full Circle 
Online Interaction Blog

BlogHer Conference ’06 
Advisory Board

(continued)

Elisa Camahort: Founder, 
Worker Bees marketing 
consultancy; Worker Bees Blog

Jory Des Jardins: Writer, Media 
Consultant; Pause

Lisa Stone: Journalist, Media 
Strategist, Legal Blog Watch, 
Surfette

BlogHer Founders
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BlogHer Conference ’06: Sponsor Pricing

Sponsorship Price
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ROS HTML ad BlogHer site
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Auditorium Signage

Session Sponsorship*

Breakfast Keynote (Day 1)

Option Option Option

Option

Option

Option Option

Option

Option

Option

Option Option

Option

Option

Option

Option

Option

Option

Option

Option

Option

Option

Option

Option

Option

Option

Option

$5,000

$9,500

$7,500

$3,000

$3,000

$3,500

$2,000

$2,000

$7,500

$15,000

$10,000

$10,000

Breakfast Keynote (Day 2)

Lunch Keynote (Day 1)

Lunch Keynote (Day 2)

Afternoon Coffee Break (Day 1)

Afternoon Coffee Break (Day 2)

Friday Night Cocktail Party

Saturday Night Cocktail Party

Wi-Fi Sponsor

Conference Binder (1)

Conference Binder Inserts**

Passes

$25,000 $15,000 $7,500 $250 per $3,500

x

x

5

x

x

x x x x x

3

x x

3 0

x

3 2

Logo on BHC Web Page and in 
Conference Binder

BlogHerships

Tote Bag/Peripherals 

Note: Platinum and Gold sponsors are not guaranteed all Option items, but are offered a choice of 
available Option items totaling the dollar amount of their sponsorship.
*Includes room fees, speaker travel & lodging, partial a/v and signage
**One sheeter, provided by sponsor
***Sponsorship must be finalized within 90 days before the event; will include logo on bag, one 
sheeter in course materials, and one bag stuffer.
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